


In the future, Internsection will be a prominent organization within the Muncie community and
the state as a whole. Students will aspire to be a part of Internsection, seeing it as an energetic, 
creative, and authentic workplace where they can gain hands-on professional experience. Faculty 
and departments at Ball State University will view Internsection as a viable place for their students 
to learn and develop, and they will encourage students to explore the opportunities it offers.

Internsection’s primary audience is college students. 
While it’s easy to focus primarily on Ball State University 
students, we want to make students at other universities 
aware of our program as well. These students might be 
studying graphic design, advertising, marketing, English, 
telecommunications, photography, or other related 
concentrations. By focusing on this group of students, 
Internsection will receive attention and interest from 
qualified potential interns. The secondary audience is 
faculty or departments at Ball State University. These 
are primary resources for students, so they can further 
inform students about Intersection/Internsection and 
the opportunities available each semester. 

The target is currently unaware of high-quality 
internship opportunities within Muncie. The 
search for internships typically takes place 
in larger surrounding areas like Indianapolis 
or Fort Wayne, as many students and faculty 
believe they need to go to a larger metropolitan 
area to find valuable professional experiences. 
This lack of awareness, along with negative 
associations and stigmas regarding downtown 
Muncie that exist within the Ball State bubble, 
are likely reasoning behind the lack of student 
and faculty engagement. 

Audience

Aspiration

Awareness



This is not your typical, coffee-grabbing internship; Internsection 
allows you to sit in the driver’s seat and take control of projects, to 
sit in on client meetings, to work alongside peers and supervisors, 
and to establish yourself as a professional in the industry. 

Inspired by the word intern itself, Internsection’s brand will 
highlight key aspects of the features that make its opportunities 
unique: 

TURN

VISION

IT'S YOUR EXPERIENCE

These focused concepts welcome prospective 
interns with a taste of the atmosphere at 
Intersection, especially its intern-oriented 
values.

IT'S YOUR

IT'S YOUR

We want to emphasize a sense of ownership 
to prospective interns. Experience has an 
interesting double meaning here: it’s both 
your experience you bring to the table 
and your experience you get out of the 
internship. No matter the interpretation, 
“it’s your experience” underlines the 
individuality and the rewarding outcomes 
Internsection offers.

We let people know from the get-go that your 
ideas and visions are not just encouraged 
at Internsection, but valued. Not every 
internship allows such involvement and 
feedback from interns—but Internsection 
isn’t like every internship. Interns are key 
members of the Intersection team, and we 
take pride in that.

The new brand concludes with this phrase 
to inspire candidates to apply, to become 
the next member of the Internsection team. 
We recognize that most potential applicants 
have long been in the backseat, learning 
and watching others drive. But now it’s 
your turn to take the wheel. It’s your turn 
to shine. It’s your turn to show the world 
what you’ve got.



Our unique logo is inspired by the downtown block on which Intersection is located, with the 
pin-drop graphic depicting the location of the agency. Incorporating a sense of our space in the 
brand emphasizes the pride we take in our community. The dual-color logo shows an interaction 
between Intersection and Internsection, with the red color symbolizing passion, excitement, and 

creativity.
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The previous Internsection website was in desperate need of a refresh. With 
minimal content and a lack of timely updates, the site was misrepresentation 
of Internsection’s verity. The new site is bold, modern, and fun. It welcomes 
viewers and retains them through encouraged interaction with the site, and it 
offers in-depth information about the program, Internsection’s relationship to 
Intersection, and the opportunities available.

Moving forward, necessary updates to the site would include new 
Internsection class bios and photos, current positions 
available, and application openings and 
deadlines.



The new Internsection focuses its energy on two strong platforms: 
Instagram and Facebook. The brand’s social media use will showcase what 
life is like working at Internsection to boost excitement surrounding the 
program, introduce team members to make the program more personable, 
host giveaways to increase overall engagement, and share relevant articles/
insights to sustain the program’s credibility. 



Through carefully considering the audience and its 
needs, we have found a range of promotional items 
that will not only excite potential investors, but 
continue to advertise Internsection to those around 
them.

Everyone needs them. Even if a pen is shoved 
into a bag, it will be used again and again 
and act over time as a constant reminder of 
Internsection.

There’s no better way to get people excited 
about a promotional item while also accurately 
representing the program’s caffeine addiction 

than with a mug. These will get 
used repeatedly—and anyone 
who drinks coffee that much will 
instantly know they’re a perfect 
fit here.

Who doesn’t love a free T-shirt? 
With a cool design, T-shirts are 
not only walking advertisements, 
but also conversation starters. Our 
shirts will spark discussions about 
Internsection and all that it has to 
offer.

Younger generations are suckers for stickers to 
add to their collection. Many college students 
display a collage of stickers on their laptops, 
so a sticker will not only stick (ha) with the 
person who picks it up, but it will be visible to 
that person’s classmates, roommates, coworkers, 
and anyone sitting near them at the library or 
coffeeshop.

Buttons are another huge collector’s 
item for students. Often displayed 
on backpacks, these will stand out to 
everyone while walking around campus or 
standing on a bus. 

Pens

Mugs

ShirtsStickers

Buttons



Physical promotional items increase 
positive affinty for companies, 
especially when they're free. Listed are 
five different promotional products 
for Internsection to use. ROI will be 
measured by increase in awareness 
and interest, and ultimately more 
intern applicants.

Rationale



Part two of the campaign includes actively attending 
campus career fairs and networking events in the region. 
The following are a few sample events for the 2018-2019 
school year we may wish to attend. Please note that not all 
fairs have registration fees visible at this time. 

•	 Cardinal	Job	Fair	(Ball	State	University)
	 	 • September 19, $349
	 	 •	February	20,	$349 

•	 Big	Dawg	Fair	(Butler	Unviersity)
 	 •	September	2018	(Date	TBD) 

•	 Kelley	School	of	Business	Marketing/		 	 	
 Management Fair (Indiana University)
 	 •	September	12 

•	 Krannert/Smef	Undergraduate	Business		 	 	
	 Career	Fair	(Purdue	University)
 	 •	September	13 

•	 College	of	Arts	&	Sciences	Career	and		 	 	
 Internship Fair (Indiana University)
	 	 •	September	13
	 	 •	January	23 

•	 Intern	Fair	(IUPUI)
 	 •	September	25 

•	 Internship	Fair	(Taylor	University)
 	 •	October	18,	$40 

•	 Media	Career	Day	(Indiana	University)
 	 •	November	2

Based on the presented information, we 
recommend a two-part strategic campaign.

Part one of the campaign includes a launch of the redesigned 
website and implementation of new social media strategies. 
We recommend being more proactive about following 
relevant people on Instagram, being more disciplined about 
consistent posting, and fostering an environment that 
encourages interaction. 

Our current social media plan includes regular Instagram 
on Mondays, Wednesdays, and Fridays, with some special 
occasions to post on other days. These special occasions 
include #InternWeek, which would act as an official launch 
to the new social media campaign and introduce each of the 
current interns every day for a week; #TakeoverTuesday posts, 
during which one intern will take over the account to show 
a day in their life; and occasional giveaways, where entrants 
must follow us, like the post, and tag a friend for a chance 
to win a promotional item. Regular Monday, Wednesday, 
Friday posts include relevant typographic quotes, glimpses 
into life as an intern, and peeks into the office’s aesthetic. 

PART ONE

PART TWO

Digital Engagement

Campus Outreach




